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Integrated Reporting: Connecting Financial
and Non-Financial Information for
Enhanced Decision-Making

In today’s business landscape, stakeholders increasingly seek a comprehensive understanding of an
organization's performance that reaches beyond traditional accounting metrics. Integrated Reporting, a concept
that combines financial and non-financial information, has emerged as a valuable framework to meet this
demand. By integrating both types of data, businesses can provide a more holistic view of their activities,
performance, and impacts on various resources. This article explores the concept of Integrated Reporting, its
benefits, and the role it plays in enabling informed decision-making.




Understanding Integrated Reporting:

Integrated Reporting extends beyond the traditional financial reporting model by incorporating a broader set of
information. It provides a comprehensive view of an organization's financial performance and social, environmental,
and governance (ESG) aspects. The International Integrated Reporting Council (IIRC) provides a globally
recognized framework for organizations to adopt Integrated Reporting practices.

Connecting Financial and Non-Financial Information:

Integrated Reporting connects financial information, such as revenue, profit, and cash flow, with non-financial
information, including social, environmental, and governance indicators. This integration allows stakeholders to
assess an organization's value creation across multiple dimensions, enabling a deeper understanding of its overall

performance.

The high demand of high-quality information makes applying integrated reporting be of much need. stakeholders are
able to know the condition with this reporting. it will really help stakeholders-especially capital providers-in making
decision regarding investment. This approach promotes a wider perspective of the information vital to a company's
long term-strategic objectives. as a result, financial executives have an opportunity to transform corporate processes

and enhance long-term corporate values, such as:

Integrated Reporting enables a more holistic
assessment of an organization's performance by
considering financial and non-financial aspects. This
comprehensive view helps stakeholders evaluate
business sustainability and resilience by taking into
account not only the financial capital but also the
organization's use of and impact on other forms of
capital, including natural, human, social, and intellectual
capital. It considers both the organization's inputs
(resources and relationships) and outputs (financial
returns and impacts on society and the environment).

Integrated Reporting provides decision-makers with a
broad range of information, empowering them to make
well-informed  decisions that consider financial
profitability, environmental impacts, social responsibility,
and other relevant factors. This approach helps
organizations align their strategies with long-term value
creation and enables them to consider a wider range of
factors that are relevant to the organization's long-term
success and sustainability.

Integrated Reporting promotes stakeholder engagement
by providing a transparent and accessible account of an
organization's activities. It enables stakeholders,
including investors, customers, employees, and
communities, to assess the organization's contributions,
impacts, and alignment with their values and
expectations. Integrated reporting also enables
organization to meet demands for ESG information and
understanding better what stakeholders want from
company reporting and differentiate the organization
from its competitors and demonstrate stewardship and
leadership.

By considering non-financial information, Integrated
Reporting helps identify and manage risks related to
environmental, social, and governance factors. This
proactive risk management approach can enhance an
organization's resilience and reputation in an
increasingly complex and interconnected world.

Integrated Reporting facilitates clear and concise
communication by presenting relevant financial and
non-financial information in a coherent manner. This
approach improves communication by providing a
comprehensive  overview of an organization's
performance, clarifying its story and value creation,
addressing stakeholder relevance, emphasizing a long-
term perspective, promoting transparency and

accountability, facilitating integrated messaging, and
encouraging stakeholder engagement and dialogue. By
enhancing communication, organizations can build
trust, strengthen relationships, and effectively convey
their commitment to sustainable value creation.




Integrated Reporting can pose challenges for organizations

These may include gathering and analyzing diverse data, establishing appropriate metrics, and integrating
reporting across departments. However, organizations can overcome these challenges through clear guidance,
robust data management systems, and a commitment to Integrated Reporting principles.

The Future of Integrated Reporting

As sustainability and ESG considerations gain prominence, demand for Integrated Reporting is likely to grow.
Regulators, investors, and other stakeholders recognize the value of holistic reporting that encompasses financial
and non-financial information. Integrated Reporting can also align with global initiatives such as the United Nations
Sustainable Development Goals (SDGs) and the Task Force on Climate-related Financial Disclosures (TCFD),
further driving its adoption.

Integrated Reporting provides a framework that connects financial and non-financial information, enabling
organizations to present a comprehensive and meaningful account of their activities, performance, and value
creation.

As organizations navigate an evolving business landscape, Integrated Reporting will continue to play a vital role in
shaping a sustainable and accountable future. Integrated Reporting encourages organizations to look beyond
financial performance and consider the long-term impact of their decisions. It provides a more holistic picture of an
organization's performance, allowing for better strategic decision-making. This helps build trust with stakeholders
and increases organization visibility.
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